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Disclaimer 
This e-book has been written for information purposes only. Every effort 

has been made to make this ebook as complete and accurate as possible. 
However, there may be mistakes in typography or content. Also, this e-book 
provides information only up to the publishing date. Therefore, this ebook 
should be used as a guide - not as the ultimate source. 

 
The purpose of this ebook is to educate. The author and the publisher 

do not warrant that the information contained in this e-book is fully 
complete and shall not be responsible for any errors or omissions. The 
author and publisher shall have neither liability nor responsibility to any 
person or entity with respect to any loss or damage caused or alleged to be 
caused directly or indirectly by this ebook. 
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Introduction 

You’ve probably encountered the words ‘content marketing’ many times. 
It’s a popular phrase especially now when there are literally billions of 
websites on the Internet, all competing for people’s attention!  

Standing out from the crowd is harder and more complicated than ever. 
You can either spend tons of money to get your brand and your products in 
front of your target audience, or you can create a solid content marketing 
strategy that you can do absolutely free or for minimal cost!  

Of course, the trade-off to not spending money upfront is you’re going to 
be investing a lot of time instead. If you’re willing to put in the time and 
spending hours in front of your computer, then this guide is for you! 
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Why Content Marketing? 

Before I give you the 30-day step-by-step content marketing plan, here 
are the major benefits to implementing a solid content strategy for your 
business: 

• You’ll establish a strong brand identity 

Brand identity is important for businesses of all sizes. It doesn’t matter 
what industry you’re in, if you’re a solopreneur or you work for a 
multinational corporation. How people perceive your brand is essential to 
your success.  

With content marketing, you can inject your personality into your content 
and make it unique to your brand. When you establish in people’s minds 
who you are and what your brand can do for them, it’s easier to persuade 
them to follow your calls to action. 

• You’ll build trust with your audience 

Let’s face it. Trusting random brands on the Internet is hard. How often 
do you trust brands? Unless they establish themselves as some sort of 
authority, chances are you’re not going to be trusting any brand. That’s 
where content marketing shines.  

When you implement your content strategy correctly, people will start to 
see you as an authority. Sooner or later, you’ll be getting people to trust 
you. 
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• It’s great for your site’s SEO 

Content is the cornerstone of a successful content marketing strategy. 
People are always on the lookout for excellent content. If they like your 
content, they’re going to be linking to it, which tells search engines your 
content is great!  

Content is also the ‘bread and butter’ of search engines, meaning, it’s 
what they serve to their users. The more valuable and helpful your content 
is, the more search engines are going to love your content and reward you 
with high rankings on their search results pages.  

• Develop relationships with your audience 

You don’t want to create massive amounts of content just to have 
people view it one time, and then bounce off your site forever. What you 
want to happen instead is you want people to keep on coming back to your 
site.  

The best way to do this is by capturing your visitors’ email addresses via 
an opt-in form on your site. If you build a mailing list full of interested 
people, then you can direct them to visit your site every time you publish 
some new content!  

• It will generate highly qualified leads  

There are many ways you can generate leads, but content marketing 
offers one of the best ROIs (return on investment). This is because the 
people who’ll often find you on search engines are those who’re actually 
interested in what you have to say.  
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People who find you on search engines are the ones you want to reach 
out to. They could benefit the most from your products or your services. 
The more specific and helpful your content is, the more qualified your leads 
are.  

A good content marketing strategy will help you organize your content 
and make sure everything works together. It’s so easy to get lost in the 
grand scheme of things. But with a good content plan in place, you can 
steer your brand towards achieving your ultimate goal, whatever it may be. 

This 30-day content marketing plan will help you jumpstart your content 
marketing activities. Now, it’s important to note that not all businesses are 
created equal, so do feel free to adjust your daily tasks as you see fit. 

 

The next 4 weeks will be extremely busy for you.  

While you can always choose to outsource the work to a freelancer or 
have people on your team help you out, it’s still a good idea to familiarize 
yourself with the ins and outs of content marketing.  

With that said, let’s begin our 30-day content marketing strategy! 
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Day 1 –  Define Your Content Marketing 

Goals 

The success of your content marketing goals will depend on how well 
you plan it. You can’t just throw some content together and expect it to be a 
smashing success.  

Sure, you could get lucky, but do you really want to leave your business 
success to luck or chance? I sure hope not. Success is all about getting in 
the trenches, it’s all about working out every single aspect of your journey.  

Now, before you go about defining your reasons why you want to have a 
content marketing strategy in place, you have to understand what a 
marketing funnel is.  

It looks something like this: 
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(Image source: https://www.shopify.com/partners/blog/content-
marketing-funnel)  

As you can see in the image above, a content marketing funnel has 3 
stages: 

• At the top of the funnel (TOFU), you want your target audience to 
become aware of your brand. Since content marketing is a numbers 
game, you want to get as many people as possible to enter the TOFU 
and become your prospects.  

 
• In the middle of your funnel (MOFU), your prospects engage even more 

with your brand and your content, and they become leads. At this point, 
they are trying to evaluate if your business is right for their needs.  
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• Lastly, when your leads are ready to make a purchase decision, they 
enter the bottom of your funnel (BOFU). Your content at this stage will 
basically provide them with the information they need to become your 
customers.  

Keep this funnel in mind while you plan your content marketing goals. 
Ideally, you want everyone in your target audience to reach the BOFU, but 
as you probably know, it hardly happens in real life. Only a small 
percentage of your audience will become paying customers. This is why 
you need to get your content in front of as many people as possible! 

When defining your content marketing goals, you need to ask yourself 
what you hope to achieve. Here are some possible goals you can use: 

• Do you want to get more leads for your business?  
• Do you want to increase your visitor traffic, so you can make more 

money off ads on your site?  
• Do you want to get more affiliate income from people clicking and buying 

using your affiliate links?  
• Do you want to use content to convert potential leads into paying 

customers? 
• Or do you want to build brand awareness and get people to visit your 

site time and again?  

Whatever your content marketing goals are you need to know it by 
heart. Because everything you’re going to be doing over the next 30 days 
will need to align with the goals you’ve set for your business.  
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Day 2 – Research And Understand Your 

Audience 

Knowing who to target is essential to your content marketing strategy’s 
success. If you don’t know who your target audience is, then you could be 
wasting your entire content marketing campaign! That would be equivalent 
to months of hard work down the drain.  

You’d spend time creating and promoting your content only to find out 
you’ve been targeting the wrong demographics or the wrong people. I’m 
sure you would like to avoid this situation at all cost.  

When you know who your ideal audience is, you can easily tailor your 
content to hit them where it matters. You can discuss problems they can 
relate to, and they would appreciate your insights and your solutions.  

You’ll become a hero in their eyes. They’ll trust you. And when they do, 
then you can easily convince them to move along to the next stage of your 
content marketing funnel!  

Knowing who your target audience is is easier if you’ve already got 
some existing data. For instance, if you’ve got a database of your past and 
current customers, then you can easily determine the common factors 
among them.  
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Or if you’ve got Google Analytics installed on your site, you can quickly 
see the demographics of your site visitors. And you can see which groups 
of people are converting best.  

If you’re just starting out and you don’t have the luxury of having an 
existing audience data, then you need to get a bit creative. While you may 
already have a general or preliminary idea of who your target audience is, 
it’s best to actually get some concrete proof from the real world.  

Here are a few suggestions: 

• Conduct surveys. You can either do offline or online surveys. For 
offline surveys, you will need to go out into the real world and face your 
prospects. For online surveys, you can use a tool like Survey Monkey 
(https://www.surveymonkey.com) and get people to answer your 
questions.  
 
The thing is not a lot of people will probably volunteer to answer your 
questions, so you need to offer some sort of incentive that will make 
them want to take your survey. 

 
• Competitor research. Know the type of people your competitors are 

targeting. Check out their blog or their case studies, if they have any. Or 
you can search their website for info as many companies state their 
customer demographic upfront.  

 
• Monitor social media channels in your industry. Keep your ear to the 

ground and listen to what people on social media are saying. You’ll learn 
which topics people want to read about, plus you can check people’s 
profiles and come up with an idea of who your ideal audience should be.   
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Day 3 - Create Your Audience Personas  

Now that you’ve identified who your target audience is, it’s time to create 
an audience persona. Basically, audience personas are fictional people 
who represent your ideal customers or clients. They are a composite of 
your ideal audience’s characteristics.  

The more information you put into your buyer persona, the better it will 
be for your content marketing campaign. This is because you can then 
easily create content that your ideal audience will be able to relate to.   

Here’s a good template you can use when creating your audience 
persona: 
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(Image source: https://blog.bufferapp.com/marketing-personas-
beginners-guide)  

It’s best to fill out all the details in the template to make your persona as 
‘real’ as possible. If you can add a picture, that will be great, too. Putting a 
face to a name will help you a lot during the content creation process. It will 
make you care about the type of content you’re making because now you 
know people like ‘John’ or ‘Jane’ is going to benefit a lot from your content! 

But how are you going to get the background info on your audience 
persona? Do you just make it up as you go along? 

Since you’ve come this far, and you’ve done a lot of research into who 
your audience is, then it’s best to make your persona as representative and 
as accurate of who your audience actually is. 

You can check your site analytics for demographic information, you can 
research on social media, you can do some research into the people who 
are active on your blog and social platforms, or you can just go and ask 
your audience to tell you more about them.  

Personas are useful only when they’re accurate. If they’re not, then 
you’re essentially wasting your time, and you’d feel like you’re fishing in the 
dark. You’re wondering why no one’s coming to your website, or if you do 
get visitors, why they leave right away. Maybe it’s because you’re not 
targeting the right persona or the right audience. 

It may take you more than a day to create the perfect persona, but keep 
in mind that this is an important part of the process. And your content 
marketing success will greatly depend on how well you do this step.  
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Day 4 – Brainstorm Content Ideas 

Your content marketing strategy will involve the consistent production of 
high-quality content. In this day and age, you can’t write a short, uninspired 
and absolutely random blog post, and expect it to rank on the top of Google 
and other search engines.  

In the old days, the quantity over quality approach may have worked, but 
nowadays, search engines have become smarter. You’re basically 
competing with hundreds or tens of thousands of websites in your niche. 

If you want to outrank everybody, then you need to come up with 
valuable content. And by valuable, I mean content that has the potential to 
change your audience’s lives for the better! Something that offers a unique 
insight into your niche, something that will establish your brand as an 
authority. Not just some ‘me too’ content that rehash what everyone else is 
writing about. 
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Brainstorming for suitable content ideas is a great way to fill up your 
content pipeline. If you’re asking if you need a content pipeline, the answer 
is a big, resounding ‘YES!’  

You should have at least 30 to 50 ideas in your pipeline, though of 
course, the more ideas you can add, the better it will be, so you don’t need 
to worry about it for the foreseeable future.  

Here are a few brainstorming techniques you can use: 

• Answer the 5 W’s and the H. This is one of the most basic techniques 
you can use to generate content ideas. Basically, you’ve got a central 
idea, and you answer the 5 W’s (who, what, why, where, when) and the 
H (how). 

 
• Check what’s popular and trending. Then find a way to connect your 

niche to the latest events. You could do it with what’s popular in politics 
or even the top TV shows on Netflix.  

 
• Get inspiration from your competitors. Find out what kind of topics 

get the most likes and shares on your competitors’ blogs and see how 
you can put your own spin on it. Of course, you’re not going to 
plagiarize, but what you can do is you can create content that’s far better 
than any of your competitors! 

 
• Mind mapping. This is a great technique because you can visually see 

the themes and sub-themes for your main idea. You can have as many 
‘branches’ and ‘sub-branches’ as you like.  
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• Use content idea generators. There are quite a few content idea 
generators you can use to come up with some original and fun topics. 
Here are a few of them: 

 
o Ubersuggest (https://neilpatel.com/ubersuggest)  
o Hubspot’s Blog Ideas Generator (https://www.hubspot.com/blog-

topic-generator)  
o Portent’s Title Maker Tool (https://www.portent.com/tools/title-

maker)  

You can try a combination of different brainstorming techniques to help 
you generate the most ideas in the shortest amount of time. You may get 
some farfetched or seemingly impossible ideas for now, but don’t throw 
these out yet. Create a list of priority topics and then another list for 
possible future topics.  

Day 5 – Do Keyword Research 

Your content marketing strategy’s success depends largely on the 
keywords you target. If you’re targeting the wrong kinds of keywords, that 
is, you picked short-tail (1-2 words) and highly competitive keywords, then 
you’ll find it hard for your content to rank anywhere near the top of Google.  

Most, if not all, websites who rank for short-tail keywords are big, 
established websites like Wikipedia. It would be extremely difficult to knock 
these sites off the top spots!  
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For best results, you want to target the low-hanging fruit or the long-tail 
keywords (more than 3-5 words) that not too many people are going after. 

Why? Because with long-tail keywords you can easily ascertain people’s 
intent, so you can create the right content they’re looking for. This means 
that the people who will eventually read your content are those who are 
specifically looking for it.  

For example, if someone typed a short-tail keyword like ‘bag’ on Google, 
you wouldn’t know exactly what that person is looking for. They could be 
looking for a definition of the word ‘bag,’ or they could be looking for 
different types of bags.  

However, if someone typed a long-tail keyword like ‘how to make a 
handbag’ or ‘where to buy a red Adidas backpack,’ you’d know exactly 
what that person is looking for!  

And what’s really awesome about targeting the right long-tail keywords, 
especially those with buyer intent, is that your conversion rates are going to 
be so much higher than if you were targeting just about any other keyword!   

In addition to focusing on long-tail keywords, another keyword metric 
you should pay close attention to is the search volume for that keyword. 
You can use a free tool like Keywords Everywhere 
(https://keywordseverywhere.com) to get search volume data.  

For example, if you were to choose between two buyer-intent keywords, 
you’d prioritize the one that has a higher search volume. Some may argue 
that search volume is based on historical data and should be ignored, but 
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it’s actually a pretty good indicator of a keyword’s potential demand in the 
future.  

Of course, some new and trending keywords may not have as much 
volume as other similar keywords in the past, but it doesn’t mean you 
shouldn’t pay attention to it.  

Even keywords with zero search volume can still turn out to be quite 
profitable in the near future! New keywords are coming up all the time, so if 
you want to create a demand for a keyword, it’s certainly very doable. 

If you want to know what kind of keywords your target audience is going 
to use, you need to look again at the persona you made back in Day 3. Try 
to get into your persona’s head and think and act like them.  

What would ‘John’ or ‘Jane’ think? What would they type on Google?  

Write your thoughts down. Write your potential keywords down. Since 
you already have a list of your content ideas from Day 4, you should also 
add these new ideas to your keyword list.  

The next thing for you to do is to plug your keywords into a keyword 
research tool like Keyword Tool (https://keywordtool.io), KWFinder 
(https://kwfinder.com), SEMRush (https://www.semrush.com), or MOZ 
Keyword Explorer (https://moz.com/explorer). Each tool has its own pros 
and cons, so you need to shop around to see what’s best for your needs.  

For the most part, a good keyword tool will show you which are the best 
keywords to target. It will tell you how competitive a keyword is, if it’s worth 
going after or if you’re just potentially wasting your time.  
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Some keyword tools like SEMRush also give you information on your 
competitors’ top keywords, so if that’s something you’re interested in doing, 
then you may want to sign up for a premium account.  

Once you’ve finished your keyword research, you’ll eventually end up 
with hundreds or thousands of keywords. You can put everything into one 
Microsoft Excel file.  

You may want to go over your keywords, one by one, and group related 
keywords together. When you create your content, you can target all those 
related keywords at once!   

Just a word of caution though. Your keyword groups shouldn’t have far 
too many keywords on it as it can get difficult if you try and target every 
single keyword on the list.  

For optimum results, try to have at most 20 keywords per group (remove 
one-word keywords from your list as it will be near to impossible to rank 
for).  

If you’ve initially grouped far more than 20, see if you can split a group 
into two or even three smaller groups. This will help you make even more 
targeted and specific content.   

Manually grouping a rather huge list of keywords can literally drive you 
crazy. To make your life a bit easier, you can use a keyword grouping tool 
like WordStream’s Free Keyword Grouper 
(https://www.wordstream.com/keyword-grouper).  
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Day 6 – Come Up With Content Titles 

And Outlines 

Now that you’ve got your keyword groups all sorted out, it’s time to 
create a title for each keyword group. Try to understand what each keyword 
group’s theme is all about, so it’s easier for you to create the outline and 
the content.  

Any titles you come up with don’t have to be set in stone, you’re 
welcome to change it anytime, even after you’ve published your content!  

At this point, you just want to get as many titles up as possible. For each 
keyword group, try to come up with 2-3 possible titles. Do this from one 
group to another, until you have titles for all groups.  

The next step would be to go back again to the very first group, and then 
choose what you think the most suitable title is. The title should accurately 
represent all those keywords in the entire group.  

Then once you’ve selected a nice title, you can start creating an outline. 
Your outline should include all keywords in your group.  

As much as possible, you want the keywords in your content’s headers 
and sub-headers as you get some SEO points this way.  

Of course, you don’t want to keyword stuff. If a keyword doesn’t make 
sense as a header, then reserve it for the main content later on.  
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Your outline should be easy to understand. You need this to be the case 
because you don’t want to get confused later on when you start working on 
the content. If you outsource to someone else, then it’s even more 
imperative that your outline makes sense.  

Create an outline for all your keyword groups, or at least most of them if 
you’ve managed to come up with plenty of keyword groups!  

While working on the outlines you can see which pieces of content are 
going to be related, so it’s a good idea to write it down as well if you think 
you can link content A to content B and so on. This is great for internal 
linking later on.  

How much detail you include in your outline is ultimately going to be up 
to you. If you know the topic very well, then a loose outline will probably do 
(you still have other keyword groups to create outlines for!).  

If you think you may need to assign a particular content to someone 
else, then it’s best to include as much detail as possible, so you’re both on 
the same page.   
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Day 7 - Plan Out Your Content Calendar 

Consistency and organization are important aspects of your content 
marketing strategy. The best way to make sure you have content published 
regularly is to set up a content calendar. This not only helps you organize 
your content, but you can plan your calendar ahead of time.  

Without a calendar, your strategy may end up in complete chaos, and 
sooner or later, you’ll find yourself procrastinating and doing tasks that 
aren’t related to your content marketing goal! 

There are many ways you can create your content calendar. You can 
use a spreadsheet, or you can download a free content calendar template 
from the Internet.  

You can also use Google Calendar, and you’ll see below why Google 
Calendar is perfect for content calendars! 
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• Google Calendar is free, and it’s drag and drop easy 
• You can access it anywhere you are in the world as long as you have an 

Internet connection 
• You can open it on your desktop, your laptop, your iPad, iPhone or 

Android device 
• You can add multiple calendars and use different colors (this works 

great if you plan on using separate social media and content calendars!) 
• If you work with a team, you can share your calendar with your 

teammates and assign them different access levels 

To get started with Google Calendar, you’d need a Google account. If 
you’re one of the rare ones who doesn’t have a Google account, go ahead 
and sign up. It’s free.  

Yesterday (Day 6), you’ve created a bunch of titles and outlines for your 
different keyword groups. It’s time to plug in those details into your Google 
content calendar.  

When you click to add a calendar entry and click the More Options 
button, you’ll see something like this on your screen:  
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There’s a description box at the bottom where you can add your 
keywords and your content’s outline. Alternatively, you can just click on the 
Add Attachment button to attach your file.  

You can also change the entry’s color, so if you want to color-code your 
content, this is a very handy option. For instance, you can use the color red 
to denote the most urgent content for the day, and green for content you 
can publish later on in the day.  

If you like seeing your calendar in physical form, then don’t worry. 
Printing your Google Calendar is easy. Just click on the Gear (settings 
icon) and hit Print. Voila! You’ll have your content calendar in seconds!  

Day 8 - Create Your Website (If You 

Haven’t Already) 
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If you’ve already got a website, then you can skip this part and proceed 
to the next day’s task (the content creation part). Trust me, you need a 
good number of days to come up with a sufficient quantity of high-quality 
content, so any extra day you get is an awesome bonus for you! 

If you don’t have a website yet, and you’re thinking it’s impossible to 
create a website in a single day, then don’t worry. It’s a question that’s 
been asked so many times.  

I can assure you that creating your website doesn’t have to be hard. By 
the end of Day 8, you’ll have your own website, all without needing to touch 
a single line of code! 

There are two ways you can go about creating your website. You can 
either use a website builder which makes the website creation process very 
easy, or you can use the self-hosted version of WordPress.  

Whichever option you choose, it’s best to grab your own domain name. 
Why? Because if your website URL is something like 
MyBusiness.blogspot.com or Mybusiness.wixsite.com or 
Mybusiness.wordpress.com, then it’s not going to look very professional at 
all.  

Domain names are relatively cheap. You can get a .com domain for as 
little as $10/year. It’s a worthy investment, and if you’re serious about your 
business, then you need your own domain name. Preferably, it should 
match your brand name, so it’s easier for people to recall.  

We Recommend Using WordPress For Your Site 
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Setting up your own website may scare off some people, but there are 
many benefits to using WordPress for your website. You get full control 
over your site, and you can pretty much turn your basic blog into anything 
you want thanks to the plethora of themes and plugins that are available for 
self-hosted WordPress websites! 

The good news is there are many tutorials on the Internet that can guide 
you on how to set up your WordPress website. Here’s a quick rundown of 
the whole process (I promise you can get this done in an hour or so): 

 

 

Step 1. Sign up for web hosting 

There are many web hosting companies you can choose from. The most 
popular ones that’s great for beginners are Bluehost 
(https://www.bluehost.com), Hostgator (https://www.hostgator.com), and 
GoDaddy (https://www.godaddy.com). 

You can sign up for the basic shared hosting plan and just upgrade as 
your business grows. Also, you can get a free domain name when you sign 
up for any of these web hosts, so that’s about $10 in savings right there 
(just make sure you read the fine print for renewal prices as sometimes 
sign up and renewal prices can differ).  

Step 2. Install WordPress   



The 30-Day Content Marketing Plan 

 30 

In the old days, you had to go to WordPress.org and install the software 
manually. Luckily, you only need to login to your new web hosting account 
and look for the 1-click WordPress installer. In just a few minutes, you’ll 
have WordPress installed, and you can start accessing your website. 

Step 3. Add plugins and themes 

There’s a default theme for every fresh WordPress install, so changing it 
is absolutely optional. Many themes (especially premium ones) offer 
features not found in the default themes.  

But plugins are a different story. It’s a must that you install the right 
WordPress plugins to help you with your content marketing efforts. Here 
are some highly recommended plugins you need to install right away: 

1. Yoast SEO (https://wordpress.org/plugins/wordpress-seo) – this 
plugin will help make sure your content is fully SEO optimized. It will 
help you write better as it will analyze your content and give you 
useful suggestions. It will tell you which areas need to be improved. 
Simply follow the suggestions, and you’d be instantly improving your 
content quality! 

 
2. Akismet Anti-Spam (https://wordpress.org/plugins/akismet) – you 

may not get a lot of spam in the beginning, but when your content 
starts becoming popular, you’ll find yourself wasting a ton of time 
fielding spam comments!  

 
3. WP Super Cache (https://wordpress.org/plugins/wp-super-cache) – 

no one likes slow websites. Install this plugin and experience a faster-
loading website that your visitors (and Google) will love! 
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4. Social Media Share Buttons (https://wordpress.org/plugins/ultimate-

social-media-icons) – there are plenty of social sharing buttons for 
WordPress, but this is one of the top-rated, free ones. It’s highly 
customizable and easy to use. You can choose from many different 
designs for icons. You can mix and match with a design that will 
make it stand out and encourage people to share your content!  

 
5. MailChimp for WordPress (https://wordpress.org/plugins/mailchimp-

for-wp) – to make the most of your content marketing activities, then 
you need to grab people’s email addresses before they leave your 
site forever. Use this plugin to create good-looking and mobile-
optimized sign-up forms. With MailChimp, you can easily capture 
your leads and market to them via email later on! 

 
6. Google Analytics for WordPress 

(https://wordpress.org/plugins/google-analytics-for-wordpress) – 
keeping track of your Analytics data is now an easier task thanks to 
this plugin. You’ll see all the relevant visitor and website data on your 
WordPress dashboard.   

 
7. UpdraftPlus (https://wordpress.org/plugins/updraftplus) – you don’t 

want to lose your hard work. If your hosting doesn’t have automatic 
backups, then you need to install this plugin right away. 

 
8. WordFence Security (https://wordpress.org/plugins/wordfence) – 

protect your site from the very real threat of hackers and botnets that 
want to gain control of your site! 

Step 4. Set up your mailing list 
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There are many email service providers you can use to build your list. 
However, some can get quite expensive. So, to start with, you can sign up 
for a free MailChimp account (https://mailchimp.com). You don’t have to 
pay anything for as long as the total number of subscribers don’t go beyond 
2,000.  

If you’re using their WordPress plugin (recommended in step 3), setting 
up your forms and landing pages will be a breeze. You can experiment with 
the design and layout all you like.  

Don’t worry if your site looks bare for now. Over the next several days, 
you’ll be hard at work creating content that will go on your new site, your 
social media accounts, and other relevant platforms for your content! 

Days 9 to 15 – Content Creation (Blog 

Posts/Articles) 
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At this point in time, you’ve got your website set up, and your content 
calendar filled out. It’s time to get to the meat of your content marketing 
strategy – creating the actual content itself.  

Since you’ve already got outlines for your content, all you have to do 
now is flesh it out and make the content as detailed and as informative as 
possible.  

You’re probably wondering if it’s possible to write a sufficient number of 
high-quality articles in just a week’s time. Well, the answer is yes.  

Even if you write everything yourself, you can still finish your content 
target in time. The key is to keep yourself motivated because the work can 
become monotonous pretty fast.  

Content Productivity Tips 

Here are a few tips to help keep your productivity levels high during this 
7-day content production period. 

• Work when you’re most productive 

Many writers prefer working during regular daytime working hours. 
Others like working at night. Some like the quiet of the early morning. 
Whatever your preference, it’s best to write content during your most 
productive hours.  

If you force yourself to work on your non-optimal hours, then you could 
be wasting valuable time. It may take you longer to finish one piece, and 
the quality of the work will probably suffer as well. Whereas if you work on 
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your most productive time periods, you can complete that same piece in 
half the time, and to very high standard, too! 

• Remove all distractions 

Before you get down to work on your content, make sure you’ve set your 
phone to silent mode (or turn it off even). Close all non-work related tabs on 
your browser. Exit all non-relevant apps on your computer. You need to 
focus on writing, and writing alone.  

If you work in an office environment, you should probably look into 
investing in a good quality noise-canceling headphone. It will help you 
block out all unnecessary noise and focus on your music and your work.  

• The Pomodoro technique 

One technique that you can use to keep your productivity levels high is 
called the Pomodoro technique. You can use a timer on your computer or 
an app on your phone.  

What you do is you set the timer to 25 minutes (one Pomodoro). Within 
this timeframe, you give your undivided attention to the task at hand. If your 
phone rings, you ignore it (you should be setting it to silent mode in the first 
place!).  

When the 25 minutes is up, you take a 5-minute break. Then you set the 
clock for another 25 minutes and write again, followed by a 5-minute break. 
After four 25-minute segments (or 4 Pomodoros), you reward yourself with 
a longer break, maybe 20 or 30 minutes.  
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Try this technique today and see if it works for you!  

• Finish at least 1-2 articles per day 

Creating content isn’t easy. But since you’ve already got outlines for 
your content, you can work off of that. Of course, whatever’s on your 
outline isn’t set in stone. You can improve it as you go along. However, the 
point is that the titles and outlines you’ve created in Day 6 will help you 
save some much needed time.  

If you’re targeting at least 2,000 words per article (and you should), then 
finishing 1-2 of them in a day is certainly doable. If you know the topic by 
heart, then you can easily write off the top of your head without needing to 
go on Google and do research. You just need to focus and concentrate on 
getting the most work done as fast as you can.  

•  Don’t worry about getting your work perfect 

Many established writers use this technique to avoid getting hit by 
writer’s block, especially if they’ve got deadlines breathing down their 
necks. They simply write first and edit later.  

Now is not the time to obsess on your typos and your grammatical 
mistakes. At this point, you just want to get as many articles written up. So, 
don’t worry if your work is far from perfect. You need to get your ideas 
down from your head onto your Word document. Worry about the 
corrections later.  

If you keep on pausing and going back to make small changes, then 
you’re probably not going to finish all the articles you’ve scheduled in your 
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content calendar. You’ll be distracting yourself, and your ideas are going to 
stop flowing.  

• Save editing for last 

Write freely and write rapidly – that’s the name of the game right now. 
This gives you time to create as much content as possible so that when 
you finally launch your content marketing campaign, you’ll have the 
ammunition to sustain it.  

Depending on your preference, you can edit your content at the end of 
each day (but make sure you take a break first), or on the 7th day itself 
(meaning, you write from days 1-6 only).  

Content Editing Tips 

Your content’s first draft is most probably not going to be presentable to 
the general public. If someone were to read it, they’d probably wonder why 
you call yourself a writer! But, hey, that’s alright. You’re not going to be 
uploading your first draft to your site.  

Follow these guidelines to make sure your content is ready for the 
limelight: 

• Tweak the content structure first 

Does your content flow easily? Does the end of one section transition 
nicely to the next one? If you need to, don’t be afraid to remove some 
sentences or even entire paragraphs if they don’t make sense in the 
content.  
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• Refine your title   

Even if you’ve already come up with titles in Day 6, you may still need to 
refine it a bit. Your title is the first thing people are going to see so make 
sure it accurately matches what the content is all about.  

Make your title interesting. Don’t go for clickbaity titles – everyone hates 
those. It won’t make you look like a professional brand in your target 
audience’s eyes.  

• Edit your introduction 

After checking out your title, your reader is going to read your 
introduction next. This is where they decide if it’s worth continuing over to 
the main content, or if they’re better off spending their time elsewhere. 
Make your introduction very interesting to hook your reader into the next 
section of your article.  

• Put yourself in your audience persona’s shoes 

If you can’t seem to decide if your content is going to match your 
persona’s needs, then you probably need to clear your head. Take a break 
if you need to. When you come back, imagine yourself as your persona and 
ask these questions:  

Do you like what you’re reading? Can you relate to the content? Does it 
hit your pain points? Do you find it valuable?  
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If no, then take the time to edit your content until you finally get the right 
message down.  

• Proofread, edit and format your content 

Now that you’ve got your title, introduction and content structure all laid 
out, then it’s time to tie up loose ends.  

You can use a tool like Grammarly (https://www.grammarly.com) to help 
proofread and edit your content. While tools like this are highly accurate, 
nothing still beats a human editor.  

So, grab a cup of coffee and go over your content with a fine-toothed 
comb. Make sure everything reads well and that your audience is going to 
love it! 

Don’t forget to add your content’s most crucial piece – your call to 
action! Without your call to action, your audience will be unsure of how you 
want them to proceed.  

When reviewing your content, make sure your call to action is clear and 
that your content is in line with your content marketing goals.  

A Few More Content Tips 

A blog post or article that’s going to be pure text has the words ‘boring’ 
written all over it. You should add images, videos, graphics, etc. to your 
posts.  
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If you are sourcing these from a third-party, you can either add these to 
your content now, or you can add these when you’re uploading your 
content to your site. Either way, don’t forget to credit your source. 

This 7-day period isn’t the only time you’ll be creating content. Search 
engines love fresh content, so you need to publish new articles regularly. 
Check your content calendar frequently. If you notice your content pipeline 
is getting low, then it’s time to start writing new content again.  

Once your campaign starts getting some traction, you may want to 
consider handing over the content creation part to someone on your team. 
Or you can outsource it to freelance writers. Just make sure you give them 
detailed information about what you’re expecting from them so they can 
write your content to your satisfaction.   

Day 16 – Set Up Your Social Media 

Accounts 

You’re probably wondering why you need to set up social media 
accounts when this guide is about creating a 30-day content marketing 
plan. The answer is because social media is one of the best tools you can 
use to help amplify your content marketing strategy.  

If you wait for people to discover your content on search engines or on 
other people’s blogs, then you could be waiting a long time. With social 
media, on the other hand, you can quickly get the word out about your 
brand or your business.  
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Imagine if your content gets shared among thousands, or even millions, 
of people! That would be fantastic for your business!  

There are many different strategies you can use, depending on the 
platform, but the main idea is that you can be proactive and reach out to 
your target users.  

You can let your audience know you exist and that you can address their 
pain points. You can quickly build a following or a fan base for your brand, 
especially if you do your targeting correctly and put the right content in front 
of them.   

Having a solid social media presence will also help increase your 
trustworthiness. You can even use it as a customer service platform so 
everyone can see how you conduct your business (yes, this means you 
need to put your best foot forward, always). 

Another reason why social media is a perfect tool to complement your 
content marketing strategy is that it sends social signals to Google. The 
more positive signals you give off, the better it will be for your site’s SEO.  

You can also build backlinks to your site from various social platforms, 
so that’s another plus for your brand’s SEO.  

Now, the thing is there are plenty of social media sites. Which ones 
should you target?  

For starters, you should focus on where your target audience hangs out. 
This usually means the biggest platforms like Facebook, Twitter, Instagram, 
LinkedIn, YouTube, Pinterest, Reddit, Quora, and SlideShare.  
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Of course, if you’re a solopreneur, you may not have time to manage all 
these platforms. But, if you can manage your time wisely, it can be done. 
Ideally, however, you want someone to focus on your social media 
properties as it can skyrocket your brand’s growth like no other! 

When choosing the right social platform for your brand, you need to 
recall your content marketing goals. Make sure your social media and 
content goals are aligned, so you’re essentially working towards one goal. 
You want to make the best use of your time, so planning the cohesiveness 
of your entire digital marketing strategy is necessary.  

Whatever your content and social media goals are, you still need to 
remember the importance of branding. This means you shouldn’t just use 
unrelated images and graphics on your social profiles, or maybe even use 
a different name for each platform.  

If you do that people are going to get confused, they’re going to ask 
themselves if you’re the real brand or an impostor or something along 
those lines!  

So, to make sure people recognize you wherever they go, use your 
brand name, your logo, and your company colors on all your profiles. Look 
up how you can make the most of each platform and use that information to 
fuel your growth.  

Over the next week, you’ll be working on the content that you can use to 
populate your social media accounts.  

For now, however, you can either leave your account blank (save for 
your profile details obviously), or you can start writing some of your 
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thoughts down. Maybe you’d like to write a few lines introducing your 
business. 

No one’s probably going to see your new social media accounts yet, so 
don’t feel too uncomfortable about having relatively blank accounts for now. 
In just a few days, you’ll have a ton of content ready for social media! 

Days 17 to 23 – Repurpose Your 

Content  

Over the next 7 days, you’re going to be repurposing the content you’ve 
created in Days 9 to 15 into some other format. You’re going to be using 
these newly repurposed content for your social media accounts.  
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If you’re wondering why repurposing needs to be done at this point, it’s 
because we want to have both website content and social media content 
launched at around the same time.  

You want to streamline your tasks, so it doesn’t get too confusing or 
overwhelming. You can also delay your content marketing launch if you’re 
doing several, unrelated tasks each day.  

Benefits of Content Repurposing 

So, here are some of the many benefits of repurposing your content: 

• More mileage for your content 

You spent a lot of time researching for your content. To maximize the 
amount of time you’ve spent creating your original content, then you should 
repurpose it into other formats.  

It’s like hitting two birds with one stone, though with repurposing it can 
be as many birds as you like with just a single stone!  

Since you’ve already done the work, there’s no need for you to do more 
research (unless you want to). You simply need to pick off the main points 
of your original content and then use that in the repurposed format. 

• Build your credibility 

When you’ve published a lot of content on your website as well as your 
social media profiles, then you become a credible authority.  
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Just make sure, however, that you only publish high-quality content. 
Otherwise, repurposing poor quality content can backfire. Again, quality will 
always trump quantity. So, even when you’re ‘just’ repurposing content, you 
should also pay attention to its overall quality.  

Would your followers still find your content valuable? Will they be able to 
learn something new from your content?  

Your audience should always be at the front and center of any content 
creation activities.  

• Plenty of backlink opportunities 

Sure, most links from social media are going to be “no followed,” so the 
sites are not going to pass on any “SEO juice” to your website. But the 
point is you’d still attract plenty of web traffic coming from social media over 
to your website. That’s still a good sign in Google’s eyes as it means your 
content is popular and people love it.  

When you’ve got content published on other sites, you also 
exponentially increase the likelihood that someone’s going to link to you 
from their blogs or their articles. This may not happen overnight, but it’s still 
highly probable. And when it happens, your content may find itself on the 
first page of Google search results! 

Some Popular Formats To Repurpose Your Content Into 

This is by no means an exhaustive list. There are literally tons of 
different formats you can use to convert your existing content to. 
Remember, you’ve set up your social media profiles in Day 16.  
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Start with that and create content that will fit the platform’s content 
requirements. With that said, here are some popular formats you may want 
to repurpose your content into. 

• Video 

Converting your content to video sounds pretty complicated, doesn’t it? 
You’re probably thinking you’re going to buy some expensive camera 
equipment, then go in front of the camera, and talk about your main 
content’s major points. If you want to go for this method, then, by all 
means, do so.  

The good news is converting blog posts to video is drag-and-drop easy 
with a free tool like Lumen5 (https://lumen5.com). You simply need to enter 
the link to your content and Lumen5 will automatically retrieve your content 
and create your storyboard (you can edit this anytime).  

If, however, your content is still not up (remember, we still haven’t 
launched our content), you can just copy and paste the content to the 
platform, and Lumen5 will do the hard work for you!   

The Lumen5 team really did an outstanding job with this tool. While 
you’re going to get a ‘credit scene’ with your free video, you’ll still be able to 
make use of your own logo, photos, and videos. If you want to use their 
resources, you can choose from more than 10 million free media files!  

• Social media graphics 
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People on social media often have short attention spans. There are 
literally tons of pictures and videos to see, and plenty of interesting people 
to follow.  

To make your content stand out, you want to make it as visually 
appealing as possible. Luckily, there are plenty of apps you can use to 
make this happen.  

The top one on our list is Canva (https://www.canva.com). Signing up for 
an account is fast, easy, and free. Once you’re logged in, simply choose 
the layout you want to use (there are different layouts for Facebook posts 
and Instagram posts, etc.).  

Then, upload your photo(s) or choose from their stock images (it’s about 
$1 per photo), add filters and text (put your brand name or website URL as 
your watermark), and start sharing your new graphic on social media!  

With a tool like Canva, you can easily create several social media 
graphics in under an hour. So, you may probably want to manage your time 
effectively, by giving an hour to one platform (say Facebook), then another 
hour for Instagram graphics, and so on.  

This way, you’ll end up with a lot of graphics which you can then 
schedule on your content calendar (you can create a separate Social 
Media Calendar on your Google Calendar account).  

• Podcasts 

Podcasts are as popular as ever. It’s easy to consume, and you don’t 
need to be tied down to your computer to listen to podcasts. You can 
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stream or download episodes on your phone and then listen to it while 
you’re on the go.  

For podcasting, you need to use a good background-noise canceling 
microphone, and you need a quiet environment to work in. Otherwise, 
you’re going to annoy your listeners with all the unnecessary noise! 

To convert your blog posts into podcasts, you can either read your 
content out loud, or you can create a script based on your content. Either 
way, do your best to not sound like a robot.  

You can use free software like Audacity 
(https://www.audacityteam.org/download) to record and edit your audio 
tracks.  

For your podcast to work, you need to inject enthusiasm into your voice. 
It’s important for you to sound engaging so you can draw your audience in.  

You also don’t want to jump in straight into talking. Add an intro jingle to 
get your listeners hyped up for your show as well as an outro to properly 
close your episode out!   

• Infographics 

Infographics that are done right can attract a significant number of high-
quality backlinks from established websites. Brands can pay hundreds or 
even thousands of dollars for a professional graphic designer to create their 
infographics! That investment can pay off in the long run in terms of 
increased rankings on Google search results pages.  
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Now, you don’t need to shell out that amount of money for a single 
infographic. You can use Canva or a similar tool. You can even use good, 
old PowerPoint to make your infographics.  

When creating your infographic, keep in mind that the reason people 
love infographics is that it allows them to consume content in just a few 
seconds. Instead of reading a 1,000-word article, they can simply look at 
your infographic and process the information in seconds!  

So, don’t make your infographic wordy. It’s fine to use text, but your 
graphics should stand out. And it should support the information or the data 
you’re presenting, so make sure you use graphics that are relevant to the 
subject at hand. 

• eBook 

eBooks work great as lead magnets, giveaways, or ‘bribes’ for people to 
give you their email addresses (in exchange for your eBook).  

If you’ve got a couple of closely-related content, you may want to 
combine the main points and then use them to create a short eBook. You 
want to pack a lot of value into your eBook so people will feel compelled to 
sign up for your list so they can download your eBook.  

Also, make the title as enticing as possible and let people feel like 
they’re going to miss out if they don’t grab a copy of your awesome, 100% 
free and super valuable eBook! 
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Again, you can use Canva to design your eBook cover, or you can hire a 
designer to create one for you. Either way, the design should resonate with 
your brand, and it should communicate visually with your target audience.  

• Presentation file 

You can use a PowerPoint template and use it as a base to create your 
repurposed presentation file. You just need to gather the most important 
points in your content and then put it in the PowerPoint.  

Try not to put blocks of text on any of the slides. Just a short description 
of your main point will do. And try to make it as visually appealing as 
possible.  

Don’t forget to include your watermark (your logo or website URL), so 
that when you upload the file to sites like SlideShare.net, people will know 
where it came from.  

Of course, you can use your brand name in your profile and add your 
link to your description, but the watermark works great for deterring 
possible theft (this is especially true if you publish high-quality 
presentations)! 
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Day 24 – Set Up Google Analytics 

Tracking your content marketing strategy is a must. Without tracking, 
you won’t know if you’re making any progress at all. And you could be 
wasting the 23 days you’ve spent so far on this campaign. There are other 
analytics programs you can use, but the most popular one is Google 
Analytics.  

If you’re not convinced why you need to set up Analytics on your site, 
here are a few reasons why: 

• It’s 100% free  

This powerful tool is 100% free. All you need to get started is have a 
Google account. Since you’re already using Google Calendar for your 
content and social media calendars, then you may as well use it to sign up 
for Analytics.  

• You can access your account anytime, anywhere 

You can view your Analytics data practically anywhere. You can 
download their app for mobile phones so you can view your data while 
you’re on the go.  

• You’ll get plenty of data and insights about your site 

You’ll learn lots of new things about your website visitors and how they 
interact with your website. For instance, you’ll know which channels you’re 
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visitors are coming from (organic, direct, referral, social, other), you’ll know 
which pages they land on, how long they stay there, you’ll know which 
keywords people are using to discover your site, and so much more.  

If you’re a data nerd, you’ll love exploring Google Analytics and 
everything it has to offer. If not, well, that’s okay. It can get overwhelming at 
first, so you may want to read up on tutorials on how to make the most of 
your website’s analytics data.  

• Installation isn’t as hard as you may think 

Once you’ve signed up, you simply need to log into the platform, set up 
your account and your website, then get the Tracking ID. You’ll need this 
code so you can paste it in the Google Analytics plugin we’ve 
recommended for your WordPress website (Day 8).  

Once you’ve linked your Analytics account to your website, you’ll then 
be able to see your website analytics in your WordPress dashboard. Pretty 
neat, right?  

If you’re on WordPress but you don’t want to use a plugin, and you feel 
comfortable tinkering with code, then you can edit your header.php file and 
add your Analytics tracking code to it.  

If you’re not on WordPress, then you simply need to locate your 
website’s header file and add the tracking code there.  

You’ve got an entire day to play with Google Analytics. Get to know the 
platform better, check out tutorials on YouTube, and find out how you can 
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use this powerful software to help you succeed with your content marketing 
goals.  
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Day 25 – Start Publishing New Content 

On Your Website  

Now that you’ve got all the essential ingredients for your content 
marketing campaign, it’s time to get the ball rolling!  

With WordPress, uploading your content is easy. Simply log in to your 
WordPress dashboard, go to Posts then click on Add New.  

You’ll be presented with the default WordPress editor. It works great for 
blog posts and articles since you can easily format your content without too 
much trouble. You can upload all your content all at once and just save 
these as drafts. You should also add images, videos, etc. to your content.  

However, if you’re building landing pages, sales pages, etc. then you 
may want to use a page builder instead. Page builders are WYSIWYG 
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editors (it stands for what you see is what you get). They make it easy for 
non-technical users to structure pages, posts and website content as a 
whole. 

Some popular, free page builder plugins are Elementor 
(https://wordpress.org/plugins/elementor) and SiteOrigin Page Builder 
(https://wordpress.org/plugins/siteorigin-panels) with more than a million 
downloads each! 

Another technique you can use to make your content more exciting is to 
insert the repurposed content you created in Days 17 to 23!  

Yes, you can upload these to social media and other places, but there’s 
no harm in inserting your YouTube video and your graphics in your content. 
It will help break up the text and make your content even more appealing! 

For instance, if you’ve got a blog post on ‘how to stop dogs from 
shedding’ and you’ve repurposed your content into video format, a social 
media graphic, podcast, and a presentation, then what you can do is you 
can insert all these different (repurposed) formats in your post! 

This is especially useful if you've got a comprehensive article that’s a 
few thousand words long! People who don’t want to read your long article, 
can simply watch the video or listen to the audio file you’ve uploaded, or 
they can check out the infographic.    

You may need to tweak your content and move things around to make 
sure everything flows smoothly. Take the time to check how your content 
will look on desktop and mobile devices (make sure you use a mobile-
responsive theme).  
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When you’re happy with how your content preview looks on the front 
end, then hit that Publish button!  
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Day 26 – Publish Content On Social 

Media and Start Building A Following  

After publishing your content on your website, it’s now time to work on 
your social media accounts. When you created your accounts in Day 16, 
you already put up your profile image, your background cover, your bio, 
basically the whole profile shebang! But it’s still empty (unless of course, 
you chose to write some introductory text like I mentioned earlier).  

Now, it’s time to get your social content in order. You can set maybe 15-
20 minutes for each platform.  

Don’t forget to add links back to your website. Even if it won’t be a 
‘followed’ link, there’s still some potential to drive a significant number of 
people over to your website. After you’re done with one platform, update 
your social media calendar to keep your to-do list up to date and current. 
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At this point, you should start engaging with influencers in your niche or 
industry. Add thoughtful comments to their posts and their communities, 
basically try to get yourself noticed by providing value.  

Every platform has its quirks, you’ve got to read up on the best practices 
on how you can get real followers to like you back.  

Building an organic following will take time. You can’t expect hundreds 
of people to follow you on your first day. You’ll need to consistently pay 
attention to what’s happening on your social media channels, be alert to 
what the influencers are doing and try to put yourself within their sights.  

The most important thing you can do on social media is to be as social 
as possible. You need to be warm and friendly. You can proactively reach 
out to your target audience. 

If you want to speed up building your social media presence, then you 
may want to consider spending some money on ads. One of the most 
affordable options for social ads is Facebook Ads.  

The platform has over 2 billion active users, and their targeting options 
are hands down the best on the planet. You can go as deep as you like and 
target really obscure demographics.  

You can even install the Facebook pixel on your site so you can track 
your visitors (no, it doesn’t quite work like Google Analytics). What it does 
is it allows you to retarget the people who’ve visited your website. When 
they go on Facebook, you’ll be able to serve your ads to them!    
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Over the next weeks and months, publish social media content regularly 
and engage with your followers. Don’t think of them as numbers, instead, 
think of them as people.  

You’re trying to build a community around your brand, so try not to think 
about how much time you’re putting into your social media channels. Just 
focus on helping people, and sooner or later, they’re going to ‘help’ you out 
by signing up for your products and your services!  
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Day 27 – Start Reaching Out To 

Authority Sites For Guest Post 

Opportunities  

Guest posting or guest blogging simply means writing on someone 
else’s blog (preferably a more established brand with a good number of 
followers). It’s great for increasing your brand’s exposure to new 
audiences, and building relationships with influencers in your niche. 

When looking for sites to guest post on, you should first look at sites that 
are closely related to your niche or operate within the same industry.  

This has two benefits for you: (1) you’ll be able to demonstrate your 
expertise, and (2) search engines will love the fact that you’re getting 
backlinks from sites in the same niche.  

You can reach out to site owners via social media, or you can contact 
them directly on their website. Check the site to see if they accept guest 
bloggers.  

If yes, read the requirements and send in your pitch after. You can send 
links to your published content. Even if you’re a new blogger, you can still 
land some guest posting opportunities.  
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If your published content is able to demonstrate your writing prowess 
and you come across as a total professional in your pitch, then chances 
are, you’re going to get the gig. 

If you really want to guest write for a popular blog you love, but you 
know they have stringent guest posting rules, then you may want to build a 
relationship with the webmaster or editor first.  

Show them you’re a fan by making yourself known in the comments 
section or reaching out to them on social media or even email, basically 
putting yourself in front of them! Once they start responding to you and you 
feel like you’ve finally gotten their attention, then it’s time to send your pitch.  

When you finally gain that much-coveted approval, then you better make 
sure you live up to your promises. If you gave your 100% to your own 
content, then you should give your 110% to your guest posts, especially if 
it’s a very popular site. Why? Because you want to impress their audience 
so they’ll come and follow you as well!  

Now, this is a slow process. You can’t do all this in a day, but you can 
start today. You should have a spreadsheet of sites you want to guest post 
on. Make sure you diligently follow up your contacts and chase up people’s 
replies to your pitches over the next few weeks or months.  

Yes, this is a 30-day content marketing plan, but as you can probably 
already tell, your work isn’t going to stop in 30 days.  
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Day 28 – Reach Out To Social 

Influencers In Your Niche  

In addition to looking for guest blogging opportunities and building 
relationships with webmasters and content editors, you should also reach 
out to social influencers in your niche.  

Social influencers are basically brands with a considerable following on 
social media. There are plenty of influencers on all kinds of social 
platforms.  

So, whether your followers are mostly on Facebook, Twitter, Instagram, 
or any other social site, you’ll usually find an influencer. Convincing them to 
give your brand a shoutout is another thing entirely though. 
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Influencers probably receive a lot of pitches every day from people who 
want to leverage the influencer’s fan base and get the word out about their 
products or services. You need to stand out from the crowd.  

Now, some influencers accept monetary payment or in-kind payment 
before promoting products. Try to find out how the influencer can benefit 
from your relationship so you can use that in your pitch.  

If you’re selling a product you know their followers are going to love, 
then you can send a free sample to that influencer and ask them to review 
your product (they can even keep it for free!). Or, you can give them a 
discount code or give them affiliate commission for their followers’ 
purchases!  

When reaching out to influencers make sure you choose those who are 
actually in your industry. If you’re in the makeup niche, then you wouldn’t 
want some pet store promoting your product. It just wouldn’t make sense! 
There might be some dog lovers out there who like makeup, but realistically 
speaking, you can’t expect a good conversation rate from such a 
promotion.  

You can either use a tool like Buzzsumo (http://buzzsumo.com) to look 
up key influencers in your niche, or you can look for them manually. While 
Buzzsumo isn’t exactly cheap, it’s going to more than make up for it by 
saving you tons of time.  

Manually looking for the right influencer on various social media 
platforms isn’t going to be easy. You can easily spend days and still only 
have a few people on your list! 
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Just a word of caution though, if you’re paying for influencers or sending 
products to them, you need to make sure that their followers are real 
people.  

It’s so easy to inflate your social following these days – there are tools 
you can use to create fake social profiles. Others buy social followers on 
Fiverr (of course, these are all fake!).  

You’ll know they’re fake because they may have a lot of followers (say 
100,000), but their posts only get 1-2 likes or comments, that is, they get 
very little engagement!  

What you’re looking for is an influencer with an active community. It’s 
okay if they only have a few hundred or a few thousand followers – if these 
are all real people who contribute or engage with the influencer – then 
that’s a great sign! 
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Day 29 – Comment On Popular Articles 

And Blog Posts  

You may have read on the Internet that blog commenting is dead. Well, 
the reality is it’s still very much alive. Sure, most blogs have the “no follow” 
tag on comments which means your links are basically worthless in the 
eyes of search engines (in terms of SEO juice). But don’t forget that people 
do still read comments especially on popular sites.  

The trick to blog commenting is by providing thoughtful comments that 
get people to either ask more questions or get them to share their views as 
well. You can’t just put “Hey, great blog post” or “Nice, awesome content” 
and expect people to click over to your site! These kinds of comments are 
commonly left by spammers and spambots.  
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If you want to appear like the human that you are and stand out from 
other commenters, then you need to take the time to actually read (or at 
least skim) the content and then write a thoughtful comment about it.  

Make your comment sound intelligent, written by someone who is 
genuinely interested about the topic at hand. 

When people read your comment, you want them to be blown away. 
They’re going to get curious about who you are, and that’s when they’d 
click over to your site!  

You can get referral traffic from blog commenting for a long, long time 
especially if that piece of content ranks high up on Google. 

The only problem with blog commenting is that when you’re commenting 
on really popular articles, your comment can get buried. The solution to this 
problem is by subscribing to a site’s RSS feed. The moment they publish 
new content, you get a head’s up, and you can be the first commenter!  

When commenting, use your full name as your commenter name (e.g., 
John Smith), not your brand name (e.g., The Greatest Brand On Earth).  

Any comment written by someone with a suspicious name is probably 
going to get ignored by the site’s readers. So, if you want to come across 
as human and not a bot, then use your name when making comments. It 
helps build your personal brand and makes your name recognizable to the 
blog owner and their community! 
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Day 30 – Reach Out To Relevant 

Websites And Ask Them To Feature 

Your Content  

Reaching out to websites and asking them to feature your content will 
only work if you have very valuable content - something that will actually 
add value to people’s articles and provide an additional resource to their 
readers.  

Now, this task may seem difficult at first, but if you know you’ve got 
content they’ll love, then don’t hesitate to reach out!  

Obviously, you’re going to research first which sites are going to be a 
good match for your content. You can’t just randomly reach out to popular 
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sites and ask them to feature your content because you think it’s good for 
their readers.  

To begin with, you can look for sites that publish roundup posts. You can 
type this query on Google “keyword + roundup.”  

Go through the list of sites and see if they’re going to be a good fit. 
Contact those that make your list, introduce yourself and send them a link 
to your best content (not mediocre, not so-so, but THE best content you 
have). You want to impress these webmasters, so they’ll feature and link to 
your site.  

You can also use the broken link-building method. While this may take 
you some time, and not everyone’s going to reply to you, the potential 
payoffs are huge!  

What you basically do is you look for dead or broken links on people’s 
websites, tell them about it, and then offer them alternative link suggestions 
(including your own link, of course).  

When suggesting your link, you should make sure your content is 
relevant to the content you’re seeking to replace. Otherwise, they may not 
see the need to replace the dead link and may just opt to remove it 
altogether!  

You can then look for other sites that link to that same dead link and tell 
them about what you found. When contacting webmasters, try not to sound 
too needy or desperate. Remember, you’re trying to help them out. By 
replacing the dead link with a much better link, you’re helping them improve 
the user experience on their site. 



The 30-Day Content Marketing Plan 

 68 

Try to put yourself in the webmaster’s shoes:  

Would you give yourself the time of day? Would you swap out the dead 
link with some random Internet stranger’s website?  

If you can give a definitive ‘yes,’ then you’re on the right track. But if not, 
then rewrite your letter until you can finally convince yourself (or rather, the 
webmasters you’re reaching out to) that your suggested link is a great 
alternative!  
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Conclusion – Day 31 and Beyond   

You made it! Before you go any further, congratulate yourself on a job 
well done!  

It’s been a tough and hectic 30 days, hasn’t it? But let me tell you right 
now, your work doesn’t end here. Because today is not the end, rather it’s 
the beginning of the rest of your content marketing journey!  

Content marketing is all about having a system in place. You build that 
system over time. You’ll learn which methods work best for your business 
and your audience.  

Implement the techniques you’ve learned in this 30-day content 
marketing blueprint. As you build your business, you’ll eventually develop a 
system that will skyrocket your conversion rates! 


